
 

 
 

VICE MEDIA GROUP NAMES VETERAN 
BRAND EXECUTIVE NADJA BELLAN-WHITE 
AS GLOBAL CHIEF MARKETING OFFICER  

 
Bellan-White to helm the company’s marketing, brand and communications teams 

internationally  
 

New role to drive VICE Media Group's worldwide brand mission of truth and culture 
across it's five lines of business  

 

 
 
NEW YORK – October 2, 2020, VICE Media Group CEO Nancy Dubuc today announced              
that the company has appointed veteran marketing, brand and communications leader           
Nadja Bellan-White to its executive leadership team in the role of Global Chief Marketing              
Officer.  
 
Bellan-White will be the first to assume the newly-created global position, uniting VICE             
Media Group’s portfolio and teams across marketing, branding and communications          
internationally under one pillar. She will be responsible for aligning the company’s worldwide             
brand narrative across its five businesses and will amplify VICE’s authority as the world’s              
leading youth media brand, maximizing its cultural foothold amongst global audiences and            
across the industry through strategic and innovative brand campaigns and partnerships.  



 

 
“Quite simply, it doesn’t get better than Nadja. Her work in transforming some of the biggest                
brands on the planet is industry-defining and her ability to find ways to uniquely connect               
content, audience and commerce globally in the marketplace is unparalleled, said Nancy            
Dubuc, CEO, VICE Media Group. “This year has put the role of the media and its function                 
in our society into sharp focus and I am thrilled to have Nadja onboard as we continue to tell                   
our story and build VICE’s vision and mission for the future.”  
 
“I'm hugely excited to be joining the VICE family and to play my part in realising Nancy’s                 
vision for the business. VICE is one of the most unique brands in media and one I have                  
admired from afar, said Bellan-White. We have the opportunity to continue to build a brand               
that embodies the pillars of truth and culture - at a time when it is so important to our                   
audience to tell those stories that reflect their lives. I am excited to partner with Nancy and                 
the entire VMG team to continue on this journey to redefine the media industry model.” 
 
Bellan-White comes to VICE Media Group with over two decades of global experience in              
marketing, communications and digital transformation across the U.S, EMEA, LatAm and           
APAC markets. She was most recently Executive Partner for Ogilvy & Mather Worldwide             
where she was responsible for leading the brand transformation for Dove at Unilever.  
 
During her time at Ogilvy, she has led brand work for American Express, LG Electronics,               
IKEA North America, Coca-Cola, Siemens, and Safaricom/Vodafone. In 2014 she was           
promoted to CEO of Ogilvy Africa in Nairobi, Kenya where she managed its business across               
the continent. A champion of diversity and inclusion in the media industry, Bellan-White             
helped develop Ogilvy/WPP Roots, an organisation dedicated to driving cultural diversity and            
inclusion across Europe.  
 
Bellan-White will be based in VICE’s Brooklyn headquarters and will report to CEO, Nancy              
Dubuc. She begins at the end of October.  

In addition to today’s appointment, Meera Pattni has been elevated to Vice President,             
Communications for VICE Media Group. Pattni joined the company in 2014 after a career in               
journalism and has worked in communications across VICE's corporate, news, digital and            
television divisions internationally. 

### 

 
ABOUT NADJA BELLAN-WHITE 
 
With over two decades of global experience in marketing, communications and digital            
transformation, Bellan-White was most recently Executive Partner for Ogilvy & Mather           
Worldwide where she was responsible for leading the brand transformation for Dove at             
Unilever. During her time at Ogilvy, she has led brand work for American Express, LG               
Electronics, IKEA North America, Coca-Cola, Siemens, and Safaricom/Vodafone. In 2014          
she was promoted to CEO of Ogilvy Africa in Nairobi, Kenya where she managed its               
business across the continent, working with presidents and leaders in driving business            
growth in multiple countries. 



 

 
A champion of diversity and inclusion in the media industry, Bellan-White helped develop             
Ogilvy/WPP Roots, an organisation dedicated to driving cultural diversity and inclusion           
across Europe. She is the recipient of AdColor’s Legend Award for her excellence in              
advertising, media and communications and last year was named as one of Savoy             
Magazine’s top 100 Women in Corporate America. Bellan-White is an A Better Chance, Inc.              
Scholar recipient; earned a BA in Foreign Affairs and Spanish from The University of Virginia               
and an MBA from NYU- Stern School of Business.  
 
ABOUT VICE MEDIA GROUP 
 
VICE Media Group is the world’s largest independent youth media company. Launched in             
1994, VICE has offices in 35 cities across the globe with a focus on five key businesses:                 
VICE.com, an award-winning international network of digital content; VICE STUDIOS, a           
feature film and television production studio; VICE TV, an Emmy-winning international           
television network; a Peabody award-winning NEWS division with the most Emmy-awarded           
nightly news broadcast; and VIRTUE, a global, full-service creative agency with 25 offices             
around the world. VICE Media Group’s portfolio includes Refinery29, the leading global            
media and entertainment company focused on women; PULSE Films, a London-based            
next-generation production studio with outposts in Los Angeles, New York, Paris and Berlin;             
i-D, a global digital and bimonthly magazine defining fashion and contemporary culture; and             
Garage, a digital platform and biannual publication converging the worlds of art and design. 
 
 

https://company.vice.com/
https://www.refinery29.com/en-us
https://www.pulsefilms.com/
https://www.pulsefilms.com/
https://i-d.vice.com/en_us
https://garage.vice.com/en_us
https://garage.vice.com/en_us

