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OVERVIEW

The world is currentlyin
the grips of an
unprecedented health
crisis in COVID-19. —
We wanted to explore the S Fen
impact it was having on - By B
young people in APAC.
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@ METHODOLOGY

We conducted a global online survey
to understand the impact of COVID-19

on young people. The survey ran from
March 20-29, 2020.

We surveyed 2,979 people in APAC,

and 9,360 globally, focusing on Gen Z
and Millennials.

Source: VICE Media Group, Global Covid-19 Study, 2020 - APAC

Survey was conducted among VICE, i-D and Refinery29 readers.
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ql: How would you describe your emotions today Uncertalnty and

compared to an average day before the Coronavirus?

‘empathy’ are the

- predominate emotions in
2 APAC.

Fear 58%%

Stress 57%
Gratitude 51%;

519 APAC are the farthest

Craving 47 %

i along in the pandemic,

Sadness 449,

BB S5 N and are beginning to see

Overwhelm 41%

o hope for the future, with
— APAC youth feeling more

Depression 30%

Connectedness 24% com pa red to the

Purposefulness 24%

camrece. T rest of the world.

Happiness 13%

Source: VICE Media Group, Global Covid-19 Study, 2020 - APAC



Young people in APAC are

doing what they canto
flatten the curve, but feel
that many others are not.

"85

Feel that “they are doing
everything they can to limit
the spread of Coronavirus.”

(o Feel that “others are doing
Vs' 30 /o everything they can to limit

the spread.”

Photo: VICE.com

Source: VICE Media Group, Global Covid-19 Study, 2020 - APAC
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Family and friends, social media, and finances are keeping young people across APAC grounded.

3%

5%

LA

Say that family and friends make them Say that social media and staying Say that finances - and having enough
feel the most emotionally grounded connected makes them feel the most money to support themselves - makes
throughout this time. emotionally grounded throughout this them feel emotionally grounded

time. throughout this time.

Source: VICE Media Group, Global Covid-19 Study, 2020 - APAC Photos: i-D.co and VICE.com 6
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The main cause of fear
and anxiety in APAC is the
idea of family and friends
getting sick.

6%

Say that a friend or family
member getting the
Coronavirus is their #1 cause
of fear and anxiety.

Source: VICE Media Group, Global Covid-19 Study, 2020 - APAC

TOP FEAR & ANXIETY DRIVERS

Young people across APAC are not
only concerned about the possibility
of getting sick, but also the economic
impact of the lockdown period.

52% 52%

Economic Getting the
Impact Coronaviru
s yourself

N

39%

Personal
Finances



APAC youth are in two minds about the long term impacts of COVID-19. The biggest changes
they see coming are related to the economy, our sense of community, socializing and work.

1IN 2 1IN 2

Think COVID-19 will have a Think COVID-19 will have @
POSITIVE long term impact NEGATIVE long term impact

Photos: i-D.co and VICE.com

BIGGEST SOCIETAL CHANGES?

THE WAY OUR ECONOMY OPERATES

HOW ENGAGE WITH COMMUNITY

THE WAY WE SOCIALIZE

Source: VICE Media Group, Global Covid-19 Study, 2020 - APAC
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The main thing young
people in APAC are
unexpectedly grateful
for? Time.

q: Open Ended: “What is one thing you’re
unexpectedly grateful for throughout the
COVID-192 outbreak? - APAC respondents.

Source: VICE Media Group, Global Covid-19 Study, 2020 - APAC
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Young people are spending their time connecting with themselves and
others, and exploring their creativity.

> >

"Spending priceless time with “| started taking care of my indoor “I’m more motivated to make music
my young kids which | would garden a lot more. | never had and artwork than ever before.”
never get to do otherwise.” time for this before lockdown.”

- Male, India - Female, Philippines -Male, Japan

“Increasing my Skype calls back “Trying to get as much fresh air as “| decided to turn the situation into
home. Now that everyone’s possible. Turn off the news a personal photography project,
home all the time, connecting updates and try not to talk about which gives me purpose and keeps
with them is 20x easier.” the crisis constantly.” me occupied.”

- Male, Japan - Female, Indonesia - Female, Singapore

T A G Gl (LT fiy “I've had the same routine every G'Irl\gvevsrtggit:;?“ tsgf:iﬁgsvttrzm ol
fellow church mates, where we day since lockdown, and it helps rou tczl lav toaether online

can stay in touch every week” so much to stay normal. group to pidy tog

without problems.

- Female, Philippines - Male, India - Female, Australia



The most common ways that young people across APAC are spending theirtime are...

1. Increasing socialmedia 48% — 2. Exploring hobbies 32% 3. Improving their sleep 31%
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—> 4.Playing games online

6. Trying a new recipe 28%

Source: VICE Media Group, Global Covid-19 Study, 2020 - APAC Photos: i-D.co, VICE.com 11
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Young people in APAC are looking to government organisations, medical
professionals, and traditional and alternative news outlets for Coronavirus updates.

89%

81%

77%

Say that they look to Say that they look to Say they look to hospitals Say they look to
government organisations traditional news outlets and medical altnerative/independent
(CDC, WHO, etc) for reliable for reliable Cornavirus professionals for reliable media outlets for reliable
Coronavirus updates updates Coronavirus updates Coronavirus updates

Source: VICE Media Group, Global Covid-19 Study, 2020 - APAC Photos: i-D.co and VICE.com 12
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@©® CONTENT

PERSONAL STORIES OF PEOPLE
OVERCOMING CORONAVIRUS

From publishers
theywant both

R Y UPLIFTING, INSPIRATIONAL
coronavirus L AND HUMOROUS
related content

with advice to
guide them and
non-coronavirus
content that
entertains them.

FINANCE MANAGEMENT

AT-HOME ENTERTAINMENT

Source: VICE Media Group, Global Covid-19 Study, 2020 - APAC ' Photos: i-D.co and VICE.com
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In their social feeds, humouris the
#1thing that makes young people

in APAC feel capable of getting

through the outbreak.
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What can we learn from this?

« APAC was one of the first regions to be hit
by COVID-19, and will likely be among the
first to recover from it.

e Young people in APAC are markedly more
hopeful than the rest of the world, and see
many positive lasting changes to come as
a result of COVID-19.

« APAC can be looked to as a blueprint for
how the rest of the world may recover;
physically, and emotionally.

« Among the uncertainty and stress of
COVID-19, young people across APAC are
unexpectedly grateful for free time.

e They are using this time very productively;
reconnecting with loved ones, exploring
hobbies, getting creative, and prioritising
their physical and mental health.

e This marks an important shift in how we live
our lives; from ‘busy-ness’ and ‘burnout, to
‘balance, which we are likely to carry with
us into the new world.

e For many young people, particularly those
in developed nations, life has always
offered a level of economic and political
security, stability and certainty.

e COVID-1?2 has shown these generation how
quickly things can change.

« Arenewed appreciation for secure work,
understanding our finances, and access to
reliable and trustworthy news, will be a
lasting change to come from this crisis.

e More than anything else, COVID-19 has
given young people across APAC (and the
world) a chance to reflect on the type of
world we lived in, and to set intentions
about the type of world we want to create.

e From the way we work, to our sense of
community, to socialising, the new world
will usher in many changes to the status
quo which may have taken decades
otherwise.
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To dive deeper into our insights, please contact Stephanie Winkler, APAC Head of Insight | stephanie.winkler@vice.com



