i-D UNVEILS BILLIE EILISH IN CONVERSATION WITH STORMZY
FOR FALL ISSUE
For her first ever i-D cover, Billie Eilish sits down with UK artist Stormzy to unpack her new album
and their journeys to becoming artists
i-D’s ‘The In Real Life Issue’ will be available worldwide from 8th September
Order the magazine

Above: BILLIE EILISH photographed by GLEN LUCHFORD for i-D Issue No. 364

— AVAILABLE WORLDWIDE ON 8 SEPTEMBER, 2021 —

(LONDON, UK — 7 SEPTEMBER, 2021) - Today, fashion publisher i-D unveils the first cover star of its
2021 Fall issue, Grammy-award winning artist, songwriter and megastar Billie Eilish photographed by Glen
Luchford on location at the Irwindale Speedway and in the desert outside Los Angeles.

Two-and-a-half years after the release of her debut album, When We All Fall Asleep, Where Do We Go?
Billie Eilish’s fame is still singular and stratospheric. She has seven Grammy awards, two albums, and two
global arena tours that sold out in seconds under her belt. In the weeks leading up to the release of Billie
Eilish’s second, hugely anticipated record Happier Than Ever, the subversive pop artist found herself
speaking to a similarly game changing artist: Stormzy for i-D. The duo, separated by the Atlantic and then
some, may be an unlikely pairing to those not in the know, but they’ve been acquaintances and mutual
admirers of each other’s work for some time now.
In a print, online and video interview, Billie and Stormzy open up about their journeys to becoming artists,
growing up on the internet and dealing with hate online, as well as unpacking her new album and favourite
tracks exclusively for i-D’s Fall Issue.

Watch What Happened When Billie Eilish Met Stormzy
See Billie Eilish’s Cover Story

Above: BILLIE EILISH photographed by GLEN LUCHFORD for i-D Issue No. 364

Above: BILLIE EILISH photographed by GLEN LUCHFORD for i-D Issue No. 364
DOWNLOAD COVER IMAGES HERE

Under the leadership of Editor-in-Chief Alastair McKimm, i-D’s Fall print offering, ‘The In Real Life Issue’, is
a celebration of our slow emergence back into real life and getting back to what we love. People. Human
connection. Collaboration. Community. Uplifting each other and working together. It’s an issue about the
potential and beauty of fashion, the power of dreaming and additionally marks the debut of i-D’s new
Creative Director Jonny Lu.

A LOOK INSIDE THE ISSUE:
FEATURES:
● A profile of Bianca Saunders, winner of the ANDAM Prize, a young British designer redefining masculinity and
menswear and Black British experience
● i-D interviews Kristen McMenamy, fashion icon and inspiration about her life and career
● A look at Tora-i and Pink Siifu, two exciting new musicians from London and NYC
● A spotlight of the debut collection of Pieter Muller at Alaia, stepping out from behind the scenes to take over
one fashion’s most treasured legacies
● A celebration of the reemergence of Marc Jacobs who returned to the catwalk after a brief hiatus this summer
● Supermodel Rianne van Rompaey stars in a celebration of Anthony Vaccarello’s latest Saint Laurent
collection and interviews the designer about the work
● Artist Nick Waplington creates a new project, revisiting old unseen images of Los Angeles, captured in 1995
and 1996, when the city was stuck between the Rodney King riots and coming technological revolution

BEAUTY

●

i-D’s Senior Beauty Editor at Large, Jawara continues to define and reimagine beauty ideals with his second
project, created with Yann Turchi and Aurore Gibrien, in a celebration of the diversity of Black beauty.
A new i-D Fall Issue cover will be dropping online on i-D everyday this week.

ABOUT i-D
Over 41 years, i-D has carved its position as the premier source for fashion inspiration, and in 2012, joined the VICE
Media family to expand VICE’s reach into digital fashion content. i-D has come a long way since its beginnings as a
hand-stapled magazine and has developed into a leading video-driven platform, documenting fashion, music and
contemporary culture from around the globe. i-D reaches an ambitious and creative audience, offering access to the
most inspiring names in fashion and exploring everything from high-end couture to underground style scenes.
ABOUT VICE MEDIA GROUP
VICE Media Group is the world’s largest independent youth media company. Launched in 1994, VICE has offices in
35 cities across the globe with a focus on five key businesses: VICE.com, an award-winning international network of
digital content; VICE STUDIOS, a feature film and television production studio; VICE TV, an Emmy-winning
international television network; a Peabody award-winning NEWS division with the most Emmy-awarded nightly news
broadcast; and VIRTUE, a global, full-service creative agency with 25 offices around the world. VICE Media Group’s
portfolio includes Refinery29, the leading global media and entertainment company focused on women; PULSE
Films, a London-based next-generation production studio with outposts in Los Angeles, New York, Paris and Berlin;
i-D, a global digital and bimonthly magazine defining fashion and contemporary culture; and Garage, a digital platform
and biannual publication converging the worlds of art and design.
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