i-D and Tiffany & Co. Launch Special Edition Winter Issue
Co-curated by Tiffany & Co, i-D unveils cover with Kim Kardashian West in
conversation with playwright Jeremy O. Harris
i-D’s “Out of the Blue” issue will be available worldwide starting 13th December
Order the magazine here

I
Above: Kim Kardashian West photographed by Mario Sorrenti for i-D x Tiffany & Co Issue No 366.
KIM WEARS HIGH JEWELLERY RING IN PLATINUM WITH A DIAMOND OF OVER 25 CARATS AND DIAMONDS BY TIFFANY &
CO.

[LONDON UK - 13th December ] - Today, global fashion publisher i-D and Tiffany &
Co., announce the launch of a special winter issue in a co-collaboration titled, “Out of
the Blue”. The issue, supported by Tiffany & Co., is fronted by Kim Kardashian West
and shot by world renowned photographer Mario Sorrenti. The 320 page issue boasts
6 additional cover stars which will debut throughout the week, all shot by Sorrenti.

Tiffany & Co. jewellery is featured throughout shoots with the brand being the sole
advertiser of the issue.
Read the full article here
Under the leadership of Editor In Chief Alastair McKimm and through the partnership
with Tiffany & Co., i-D’s winter issue is an additional magazine to the four quarterly
publications i-D had in 2021. This special 5th issue of the year is a tribute to future icons
and current stars and the most legendary names across fashion, music and art.

KIM WEARS TIFFANY & CO. SCHLUMBERGER® APOLLO EAR CLIPS IN 18K GOLD AND PLATINUM WITH DIAMONDS, AND
TIFFANY HARDWEAR GRADUATED LINK NECKLACE IN 18K ROSE GOLD WITH PAVÉ DIAMONDS.

KIM WEARS TIFFANY & CO. SCHLUMBERGER® NECKLACE WITH MARQUISE-CUT DIAMONDS IN PLATINUM AND 18K GOLD.

KIM WEARS ELSA PERETTI® AMAPOLA BROOCH WITH SILK AND DIAMONDS IN PLATINUM AND ELSA PERETTI® DIAMONDS BY
THE YARD® EARRINGS IN PLATINUM.

KIM WEARS ELSA PERETTI® AMAPOLA BROOCH WITH SILK AND DIAMONDS IN PLATINUM AND ELSA PERETTI® DIAMONDS BY
THE YARD® EARRINGS IN PLATINUM.

KIM WEARS ELSA PERETTI® SNAKE NECKLACE IN 18K GOLD AND ELSA PERETTI® DIAMONDS BY THE YARD® EARRINGS IN
YELLOW GOLD.

DOWNLOAD COVER IMAGES HERE
Credits: Photography Mario Sorrenti
Fashion Alastair McKimm
Hair Chris Appleton at The Wall Group for Color Wow Hair
Make-up Mario Dedivanovic at Forward Artists
All jewellery (worn throughout) TIFFANY & CO.

The “Out of the Blue” issue features global fashion and cultural icon, Kim Kardashian
West in conversation with playwright Jeremy O. Harris. Kim opens up about being
neighbors with Madonna, watching anime with her kids, hosting Saturday Night Live and
how, “People might not get that we're absolutely in on the joke."
Alastair McKimm, Editor-in-Chief, i-D about the new issue said, “Collaborating with
Tiffany & Co. on this winter issue has been an incredible moment. An iconic brand with
true heritage which is also truly ingrained and embedded in modern, cultural moments.
It felt like a perfect partnership as we built the issue in which we hand-picked some of
the most iconic talent that truly embodies the values of inclusion, diversity and
authenticity.”
A Look Inside The Issue
Additional features include:
● Mario Sorrenti’s wide-ranging portfolio continues at the centre of the issue with
stark photography of additional cover stars along with in depth interviews.
● An interview with this season’s breakout fashion designer Peter Do, who made
his runway debut during New York Fashion Week.
● Fashion stories from Amy Troost, Stef Mitchell, Sharif Hamza and Bibi
Borthwick, and i-D speaks to fashion icons Marc Jacobs, Angelo Baque and
A$AP Nast.
● Artist Nick Waplington creates an incredible new body of work after traveling
from Los Angeles to New York to London to capture some of the most incredible
artists working today, shooting everyone from Paul McCarthy to Catherine Opie.
● This issue is rounded out by Helmut Lang, our artist in residence, who presents
a new version of his work Something to Think About, a cascade of blackness to
fade the issue out.

Alongside the issue, i-D has created a series of videos to accompany the issue. The
videos will be rolling out in i-D’s digital platforms every day this week.
ABOUT i-D
Over 41 years, i-D has carved its position as the premier source for fashion inspiration, and in 2012,
joined the VICE Media family to expand VICE’s reach into digital fashion content. i-D has come a long
way since its beginnings as a hand-stapled magazine and has developed into a leading video-driven
platform, documenting fashion, music and contemporary culture from around the globe. i-D reaches an
ambitious and creative audience, offering access to the most inspiring names in fashion and exploring
everything from high-end couture to underground style scenes.
About Tiffany & Co.
TIFFANY & CO., founded in New York City in 1837 by Charles Lewis Tiffany, is a global luxury jeweler
synonymous with elegance, innovative design, fine craftsmanship and creative excellence. With more
than 300 retail stores worldwide and a workforce of more than 13,000 employees, TIFFANY & CO. and its
subsidiaries design, manufacture and market jewelry, watches and luxury accessories. Nearly 5,000
skilled artisans cut Tiffany diamonds and craft jewelry in the Company’s own workshops, realizing the
brand’s commitment to superlative quality. TIFFANY & CO. has a long-standing commitment to
conducting its business responsibly, sustaining the natural environment, prioritizing diversity and
inclusion, and positively impacting the communities in which it operates. To learn more about TIFFANY &
CO. and its commitment to sustainability, please visit tiffany.com. @TIFFANYANDCO
ABOUT VICE MEDIA GROUP
VICE Media Group is a global multi-platform media company. Launched in 1994, VICE has offices across
25 countries across the globe with a focus on five key businesses: VICE.com, an award-winning
international network of digital content; VICE STUDIOS, a feature film and television production studio;
VICE TV, an Emmy-winning international television network; a Peabody award-winning NEWS division
with the most Emmy-awarded nightly news broadcast; and VIRTUE, a global, full-service creative
agency. VICE Media Group’s portfolio includes Refinery29, the leading global media and entertainment
company focused on women; PULSE Films, a London-based next-generation production studio with
outposts in Los Angeles, New York, Paris and Berlin; i-D, a global digital and bimonthly magazine
defining fashion and contemporary culture and design.
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